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Business concept
Mister Loo is an international service provider of clean, hygienic, safe and convenient-to-use toilet facilities 
and committed to enrich the public infrastructure through its know-how and capital

Value proposition

We offer an innovative toilet concept with clean restrooms and state-of-the-art refreshing facilities 

We target tourists and locals citizens nearby bulk centres such as tourist attractions, markets, beaches as 
well as train, bus and gas service stations.

Mister Loo finances the construction and operation of its toilet facilities. Thus, Mister Loo’s partners must 
not spend nor contribute any investment into such facilities, but can use its capital for other projects.

We use high quality sensor based sanitation products as well as soap dispensers, hand towels and toilet 
paper for all our customers. The compartments offer sufficient space and are equipped with air conditioning 
and a fragrance ventilation system to guarantee a pleasant stay.

Mister Loo has embedded an advanced digital operational systems which allows us to track numerous data 
and to guarantee operation excellence

We guarantee highest international hygiene standards and excellence service quality through dedicated 
local cleaning staff who is constantly present at the facilities during operating hours.

Mister Loo is fully committed to environmental sustainability and uses an eco-friendly wastewater treatment 
system to protect public health. Mister Loo cooperates with a leader in advanced wastewater treatment
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Illustration

Outside view

Mister Loo’s business concept is enriched with high quality sanitary products embedded into a nice design 
for both market segments



3

Illustration

Interior view   

Mister Loo’s business concept is enriched with high quality sanitary products embedded into a nice design 
for both market segments
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Growth strategy

Thailand ─ 5 year plan
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Mister Loo aims to become the equivalent Starbucks of clean and smart toilet facilities in Asia targeting +430 
locations in the next 5 years. 

Thailand 21%

Vietnam 19%    

Rest of 
Asia 
61%

• Growth acceleration planned through:

- Expansion of Mister Loo’s country teams

- Cooperation with strategic players

- Franchising concepts 

Asia ─ 5 year plan

+430
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Campaigns, awards and media

Government & public authorities

Mister Loo’s unique concept and compelling service offering has lead to a strong visibility and interest…

Online & print media Social Media
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Contact details

Andreas Wanner
Owner and Co-Founder

Email: aw@misterloo.com

Mobile: +66 62 286 3639

Website: www.misterloo.com

Dominik Schuler
Owner and Co -Founder

Email: ds@misterloo.com

Mobile: +66 92 740 2599

Website: www.misterloo.com
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Disclaimer

This presentation (the “Presentation”) has been prepared by Mister Loo AG (“the Company”) and is solely for information purposes for selected external parties 
and stakeholder (“the Recipients”) who have interest to support the Company in any possible way.
The Presentation is strictly confidential and any disclosure, use, copying and circulation of this Presentation is prohibited without the written consent from the 
Company. This Presentation contains a detailed information (the “Information”) in connection with the innovative toilet concept. Information means any data or 
information that is proprietary to Mister Loo and not generally known to the public, whether in tangible or intangible form, whenever and however disclosed, 
including, but not limited to: (i) any marketing strategies, plans, financial information, or projections, operations, sales estimates, business plans and performance 
results relating to the past, present or future business activities of such party, its affiliates, subsidiaries and affiliated companies; (ii) plans for products or 
services, and customer or supplier lists; (iii) any scientific or technical information, invention, design, process, procedure, formula, improvement, technology or 
method; (iv) any concepts, reports, data, know-how, works-in-progress, designs, development tools, specifications, computer software, source code, object code, 
flow charts, databases, inventions, information and trade secrets; and (v) any other information that should reasonably be recognized as confidential information 
of Mister Loo.
The Information contained herein has been prepared to assist the Recipients in making their own evaluation on the Company and does not purport to contain all 
information that they may desire. In all cases, the Recipients should conduct their analysis of the Company, its business, prospects, results of operations and 
financial condition as well as any other information the Recipients may deem relevant. 

Any breach of this disclaimer, the Recipients shall pay to Mister Loo a penalty which includes any compensation and restitution of damages. Any payment of the 
penalty does not release the Recipients from the obligation under this agreement.
This disclaimer shall be governed in all respects by the laws of Switzerland. Any dispute arising out of or in connection with this disclaimer shall be brought 
before the competent courts of Zurich (Switzerland).


